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Big data analytics is the process of 
examining large data sets containing a 
variety of data types -- i.e., big data -- to 
uncover hidden patterns, unknown 
correlations, market trends, customer 
preferences and other useful business 
information.



•Descriptive Analysis
“What has happened?”

• Predictive Analysis
“What could happen?”

• Prescriptive Analysis
“What should we do?”



Source: NASSCOM

https://twitter.com/nasscom/status/800224658972938240


• Customer Segmentation using RFM Analysis
• Churn Risk
• Natural Language Processing (NLP)
• Time Series Analysis
• Optimization and Simulation
• Memory Based Reasoning (Recommendation)
• Sentiment Analysis
• Heat map Analysis









Growth Experiments





Acquisition
How do users find you?

Activation
Do users have a great first experience?

Retention
Do users come back?

Revenue
How do you make money?

Referral
Do users tell others?

Source: Dave McClure, 500 Startups

GROWTH HACKING
- Like A Pirate -

https://youtu.be/irjgfW0BIrw


Pirate metrics

• Use mobile metrics from head of growth deck



Growth Team

Analyst/
Data Scientist

Developer/
Engineer Marketing Designer Researcher

Source: Spotify

Product
Manager



Growth Experiment Process

Source: 11 ways to generate evidence-based growth experiment ideas by SPENCER LANOUE

https://www.usertesting.com/blog/2016/05/16/growth-experiment-ideas/
https://www.usertesting.com/blog/author/spencer-lanoue/


Experiment Design Components

• State which specific problem that you want 
to tackle to move the north star metric

Problem 
Statement

• If successful, [variable] will increase by 
[impact] because [assumptions]Hypothesis

• Baseline dataRationale

• Detailed treatment information for the users
Experiment 

Scheme

• Criteria of targeted users

• Sample size
Segmentation



AIRBNB SEARCH PAGE REDESIGN
Background
Search is a fundamental component of the 
Airbnb ecosystem

Experiment
Emphasize on pictures of the listings (one of 
the assets since they offer professional 
photography to the hosts) and the map that 
displays where listings are located

Source: Experiments at Airbnb

https://medium.com/airbnb-engineering/experiments-at-airbnb-e2db3abf39e7


Variant - 1

Background
Increase organic acquisition through App 
Store

Experiment
Experiment on Featured Graphic by adding 
“human” element in it

App Store Optimization

Control

Variant - 2

Variant - 3



Recommendation

Background
• Need to decrease the drop off from 

service selected to booking confirmed
• Increase users retention rate

Experiment
Offer one-click order button by predicting 
the user’s order time based on their 
historical commuting behavior



Thank You
P.S: Yes, of course we’re always hiring! bi-recruitment@go-jek.com


