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Terinspirasi dari buku ini
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1960-an

Gagal Panen di India dan

Rusia Mengejutkan Dunia
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LANDSAT, Descartes Labs, dan Prediksi

Pengolahan Data Satelit
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USDA (ratusan surveyor) v.s. 

Descartes Labs (20 data scientist)
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Smart
Using Big Data
No more large-scale surprise crop failures
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Smart

Nation?



Armenia Smart Nation
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Singapore Smart Nation
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Through the adoption 

of digital and smart 

technologies



Indonesia: Connectivity & Content
National digital identity, e-payment, sensor platforms, urban mobility, open data: long way
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Sumber : 
Mastel , 2015
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The Idea: 

Social Media as a ñModern Town Hallò

14

Balai Kota DKI



Behavior:

Twitter First
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Quick and immediate source 
of information

Further information 
and analysis



The Problem: 

Echo Chambers, Hoax, Hate Speech, Noises
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SNA óJokowiô

Haters Lover

s



Current Situation:

Vicious cycle of noises
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Government

Noise

Public 

Noise

Buzzers Buzzers



Proposed Solution: 

Increasing S/N Ratio
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Proposed Model:

Social media and Big data

19

Governmen
t

Big Data Analytics

Signal

Response, 

engagement

Policy & PR



Media Kernels Big Data Architecture
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Media Kernels Features

confidential
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Why Twitter & Online News?

Cross-platform Resonance
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Opinion Analysis

Twitter: Industry, foreign workers, lands
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Opinion Analysis

Online News: Industry, foreign workers, education
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Social Network Analysis

Asian Games (Case Study)
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Asian Games Hashtags
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Twitter

Sebaran percakapan óAsian Gamesô
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Online News

Sebaran berita óTerorisô
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Online News

Co-occurrence: person and organization
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